Receivables 
I. INTRODUCTION
Receivables balance as shown in the balance sheet of company relates to sales made on credit for which payment has not yet received. They arise from the sale of goods and services on credit basis. A sale on credit depends upon the nature of business. To increase the sales volume, generally the credit facility will be offered of the customers which result in investment in receivables maximizes return on capital employed. The balance in receivables account is determined by the number of customers, lengths of credit, amount of credit allowed to each customer etc. To achieve growth in sales and to meet competition in the industry, a firm may resort to credit sales. A firm grants trade credit to protect its sales from the competitors and to attract the potential customers to buy its products at favorable terms trade credit creates receivable or book debts which the firm is excepted to collect in the near future. All firms by their very nature are involved in selling either goods or services although some of these sales will be for cash, a large portion will involve credit. Whenever a sale is made on credit, it increases the firms accounts receivable. Thus the importance of how a firm manages its account receivable depends on the degree too which the firm sells on credit. Certainly for firms in the building construction business, managing accounts receivable is important because they make up over 30% of a typical firms assets.
A. Objectives of the study:
The proposed study aims at evaluating the efficiency of sugar industry in the management of working capital. To find out the size of working capital in sugar industry of Kumaon region of Uttarakhand. The study aim at finding out the answer to the question whether the amount of working capital is adequate, excessive or insufficient.
II. RESEARCH METHODOLOGY
Research Methodology is a way to systematically solve the problem. It is the conceptual structure within which research is conducted. The study is extremely based on secondary data collected from annual published financial statement and other documents. For analyzing this study ratio analysis has been done and for assessing the behavior of data statistical technique like ANOVA test have been used in the study. The researcher collected the data from five sugar mills of Uttarakhand at Kumaun region i.e, The Kisan Sahkari chini Mill Ltd. Gadarpur (KSCML-G Since, the calculated value of F for year in less than the tabulated value of F, we accept the null hypothesis and conclude that there is no significant difference between them.
Average Credit Period (in months) have been calculated as under and this has been presented in 
AVERAGE CREDIT PERIOD (IN MONTHS)
(ONE WAY ANOVA TEST) Null Hypothesis: There is no significant difference in average credit (in months) of sugar mills.
Alternative Hypothesis: There is significance difference in average credit (in months) of sugar mills.
Level of significance: 5 percent
Critical value: 3.01
Degree of freedom: 16
Percentage of Debtors to current Assets have been calculated as under and this has been presented in Since, the calculated value of F for year is less than the tabulated value of F, accept the null hypothesis and conclude that there is no significant difference between them.
Consolidated Ratios
To study the management of receivables at industry level, consolidated ratios for the whole industry are presented in 
III. PROFITABILITY
A firm investigates different possibilities and forecasts the effect of each possibility on its future profit. As the level of receivables increase, cost of financing them goes up. However, with an increase in receivables, there are also increase in sales, which may result in an increase in profit. The relation between cost and benefit in the maintenance of receivables has to properly trace. If, in the ultimate analysis, it is discovered, that the benefit is greater than the cost, the decision would certainly be in favor of maintaining receivables. Data compiled from Annual Reports regarding receivables, sales and profitability again shown in the Relationship between Receivables and sales and Profitability 
